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This paper is based on the premise that geographic education goes 
beyond the classroom. Most geographers would agree that field trips are 
an integral part of geography. One of the drawbacks of field trips is the 
high cost of travel. One method of overcom i ng this cost is through utili
zation of low budget fie l d trips. A budget field trip is defined in this 
paper as a field trip t ha t averages $20.00 per day for a pa rticipan t. 

For the past seve ra l years, a co l league and I have direc ted l ow cost 
field trips to various parts of the We s tern United States f or our geography 
students at the University of Wisconsin-La Crosse. The purpose of this paper 
is to share the mechani cs of setting up budget fi e ld trips. Topics of 
discussion include preparation, recruitment, and running a budget field trip. 

PREPARATION 

Preparation is the key to success of any endeavor . It is especially 
important in planning low budget field trips. Lead time required for thor
ough preparation is one year. It has been my experience t hat two leaders 
are better than one in running a budget field trip. Not on l y do t wo faculty 
members share their geographic knowledge during the trip, but they also 
share the preparation. 

Budget field trips are contingent on reserving inexpensive transporta
tion. Geographers are fortunate in that the University of Wisconsin system 
has vans available for rent at nominal costs from each universit y . As an 
example, the UW-La Crosse motor pool has four f i fteen passenger va ns avail
able for faculty use at twenty-five cents per mile and no per day charge. 
A trailer is also available at five dollars per day. A one year lead time 
is necessary to reserve the vans because geographers are in competition for 
use of the vans with other departments within the university, such as the 
Athletic Department and Recreation Department. My request for a van for 
the May 19~5 field trip was on the motor pool secretary's desk at 8:00 A.M., 
May I, 1984. My request has been honored five out of the past six years. 

Once the van has been confirmed, planning the itinerary can commence. 
The itinerary depends on several factors, including areas of the geography 
directors' field expertise, sites leaders want to visit, appeal to the 
students, and constraints of distance, time, and money. After the tentative 
itinerary has been agreed upon, the leaders should write to each of the sites 
to be visited. Because the field trip is educational and university 
sponsored, national parks will waive entrance and camping fees. Also 
special requests can be made for field guides, such as a guide for the 
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"New Cavell at Carlsbad Caverns and IIBalcony House" at Mesa Verde National 
Park. All of t he ent rance le tters should be ca rried by one of the directors. 
If all of the contact s a re made befo re t he depa r t ure da t e, substantial 
savings can be realized for the field trip (for a sample Itinerary, see 
Appendix I). 

The next step i n prepara t on is departmental and university approva l 
of t he field trip. One considerati on at this stage i s if the field trip is 
to be offered for credit or non-credi t. Many universities have a travel 
committee to approve credit-generating f ield trips. When the dIrector s have 
obtained the necessary approval , they can begin recrui t ing participants. 

RECRUITMENT 

In t he past recruitment of participants has not been a difficult t a sk 
at UW- La Crosse. Prospective par tic ipants come from earth science and 
geography classes and f rom our active Geography Club which averages thir ty 
members per year. Ot he r sources of participants are through advertising 
in t he schoo l newspaper and t hroug h un i versity Extended Education. Once 
a s uccessful track record has been establ i shed, recruiting students becomes 
easy and the l ast two sources ma y be unnecessary. The budget price has 
been a ma j o r f ac to r In the success of the fi e ld trips. 

The t ime of the year t hat the fi e ld trip is offered is also important 
in recruitment. The break between fall and sp ring semesters i s a possi
bility; however, co ld wea ther is a ma jor deterrent to camping. Spring 
break limits a f i e ld tr ip to on ly one week. The optimum time Is the t hree 
week break between the end of spring semester and the beginning of summer 
school. 

The cost of the fi e ld trip is partially determined by the number of 
par t icipants. The group size is limited by the means o f transportation. 
I have found tha t limiting t he group size to the space available in one 
van e l imina tes several prob lems such as ris k of separation, longer time a t 
stops, greater expenses, and the need to reserve camping space. Fiel d tr ip 
costs should be based on the optimum of ten participants. 

Transpo rta tion costs can be estimated by determining mileage by cost 
per mile . Meals can be esti.nate-J at $5.00 per day per student. Also camping 
fees a t s top s other than national parks should be "estimated at a rate of 
$20 . 00 per night. Finally, if there are going to be extras such as a 
floa t t rip on the Green River in Dinosaur National Park or a dip In Glenwood 
Hot Spr ings, then these costs should be figured in. Over the past few year s, 
parti c ipan t cost has averaged $15.00 per day. 

Aft er t he group has been recruited a list of the names and addresses 
of the par ti c i pan ts should be submitted to the university's vice-presiden t 
fo r academ ic affa irs and the geography department chairperson for obvious 
reasons. Thi s is over looked by many directors. 

PRETRIP ME ETINGS 

Two or three pretrip meetings should be scheduled for the participant s 
during the semester before the f ield trip. Several goal s should be 
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accomplished at the meet ings . The it inerary should be gone over, and 
other information should be shared by t he directors. Credit requirements 
can be discussed and readings can be ass ig ned. The participants will get 
to know the directors and each ot he r at the meetings. Fees can be collected 
at the meetings. Be sure that all fe es a re pu t in to a university account. 
Since low budget field trips are ··sharing" exper i ences, each participant 
can be assigned one or two locations so that they can do the necessary 
research on the site and share that information at lunch stops at the 
location. Information on equipment supplied by the participant should be 
given. Partic i pants should suppl y their own sleeping bags that will keep 
them warm in sub-freezing weather, plus their own tents. It should be 
stressed that participants should carry their clothes and personal be l ong
ings in duf f el bags rather than in frame packs. This helps make packing 
easi er when traveli ng because of the limited room in the van and trailer. 
Over the years I have put together a Cook Kitchen including two stoves, 
pots, pans, utensils, dishes, cups, and silverware so that participants 
do not have to provide any kitchen gear. This eliminates the chance of 
forgotten utensils. 

At the meetings, three cook crews should be chosen consisting of four 
in each cook crew. The crew is responsible for planning a day menu 
including breakfast, lunch, and dinner. In the past, students have enjoyed 
this because they were responsible for planning, cooking, and K.P. only 
once every three days. It is important that d i rectors also be members 
of a cook crew to share in the work. 

A final point to be taken care of at the pre t r i p meetings is to have 
the participants with drivers licenses ge t a drivers clearance at campus 
security. This enables each qualified dri ver to share in the driving. 

ON THE ROAD 

With proper planning the field trip should be an enjoyable exper
ience; however, there are still many duties to take care of while traveling. 
To keep the cost down, a major duty i s planning menus and purchasing food. 
Although many staples can be purchased before the field trip begins, 
perishables and provisions must be resuppl ied along the way. During the 
long stretches of driving each cook crew should plan its menu for the 
evening meal, the major meal of the day. Shopping should be done for a three 
day period so that a shopping stop will ideally only have to be made every 
third day. Sometimes a student will volunteer as quartermaster to make sure 
that perishables including bread, milk, fruits, and vegetables are in supply. 
One of the two directors will be in charge of the purse. The S50.00 
denomination travelers check is the safest and most convenient method of 
carrying the funds. 

A second point to keep in mind while on the road is to maintain some 

flexibility. The directors should make decisions such as time and place 
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for lunch, shopping, and ga s stops. On certain occasions the itinerary 
must be changed because of weather, road closings, or other unforeseen 
ci rcumstances. 

After the first few days the group wi 11 settle into a routine. Part 
of tha t routine shoul d include journal writing after the completion of 
dinner dishes and before any evening socializing. Allow at leas t one hour 
so that the s tudents can keep a thorough geographic journal. Even though 
jQurna ls are i ndividual efforts, many times they are written around the 
camp table where the participants can have access to the directors for 
questions and explanations. At the end of the journal writing period, the 
directo rs can go over the next dayls itinerary to prepare the students for 
ac t ivities . Only after the dayls academic work is completed does the social 
period begin. 

Two final points to stress while students are on the road are the rules 
concerning the speed li mit and nonconsumption of alcohol while in university 
vans. Drive r s s houl d understand that speed limits are strictly observed, 
and a ny speeding ticke t or other driving citation is to be paid by the name 
of the pe r son on the citation. Participants should understand that alcohol 
con s umption in un iversity vans Is strictly forbidden. 

CONCLUSION 

W th proper pla nning, budget field trips in geography can be enjoyable 
experiences for bot h participants and directors. Certainly the directors 
shoul d not expect any profi t from the field trip, but some remuneration 
could be reali zed by t he directors from tuition paid if the course Is 
of fe red through Extended Educati on . The rewards that are gained by the 
directors are in sharing thei r geographic knowledge in a field s ituation 
with future g eogra~hers at a price that anyone can afford. 
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APPENDIX I 

A SAMPLE ITINERARY FOR THE ANNUAL SPRING FIELD TRI P AT UW- LA CROSSE 

May 17 - Leave La Crosse In the afternoon, drive through to Colorado. 

May 18 - Arrive in Colorado, cros s the cont inental divi de and camp 
at Gypsum. 

May 19 - Drive through Colorado Na tiona l Monument , arr ive and stay at 
Arches Nati onal Park . 

May 20 - See Mo nument Valley , s top at Navajo National Monument, camp 
at t he rim of the Grand Canyon or in near by Nati onal Forest. 

May 21 - Hike down into the Canyon v ia the South Ka i bab Trail, camp 
at the Br gh t Ange l Campground. 

May 22 - Hike up the Bright Ang el Trai l, camp at Indian Gardens 
Campground . See Pla t eau Poin t . 

May 23 - Hike out of the Canyon vi a the Bright Ange l Trail . Camp at t he 
r im of t he canyon or in near by Nati ona l Fores t. 

May 24 - Vi s it Walnut Canyon National Monument. Tour and camp at 
Canyon de Chel ly Na~ l onal Mon ument. 

May 25 - See Shiprock, Four Corne rs, camp at Mesa Verde National Park. 

May 26 - Tour Mesa Verde Nat ional Park. Camp there. 

May 27- Stop at Durango, Colorado, cros s Wo l f Creek Pass, camp near 
Creede, Colorado. 

May 28 - Cross the San Lu is Va ley, camp at the Great Sand Dunes 
National Monument. 

May 29 - Hike the dunes in the morning, the afternoon is free or hike up 
to Mosca Pass. Camp at Great Sand Dunes National Monument. 

May 30 - See the old gold and silver mining districts around Central 
City, Colorado. Camp at Long's Peak Campground in Rocky 
Mountain National Park. 

May 31 - Tour Rocky Mountain National Park. Stop at Estes Park. 
Stay in dormi tory at the Un ive r sity of Northern Colorado. 

June - Start for La Crosse. 

June 2 - ~rrive In La Cros se. 
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"America's Dairyland" is the favorite image of Wisconsin, but as this book explains, 
the state is as rich in culture as it is in agriculture, as d iverse as it is bountiful. Popular 
impressions as well as the historical and contemporary landscapes are examined in this 
systematic and well-illustrated geography of Wisconsin. 

Over 160 photographs, sketches, graphs, and tables reflect the state's variety-the red 
and white farmsteads, the abandoned ore mines of the Gogebic Range, the beauty of the 
Chequamegon National Forest, the small-town ethnic festivals, and the busy streets of 
Milwaukee-and delineate Wisconsin's geography, a landscape made diverse by the massive 
glaciers that covered most of the state more than 10,000 years ago. Within this environment, 
three distinctive historical landscapes evolved: the b real riverine fur-trading empire, the 
settler era, and the nationalist stage of raiJroad and factories. 

In considering the state's three regions, close attention is paid to the differences thal 
have characterized Wisconsin's growth. In the Northwoods region, the use of natural 
resources by the Indians and logging and mining companies is contrasted with the practices 
of agricultural settlers and urban recreationalis ts. Although famous for its dairy farms., 
the southern agricultural area also provides a wealth of specialty crops such as tobacco 
and cranberries. The state's small towns and urban areas make up the third region. 
Particular attention is paid to Milwaukee and its ethnic neighborhoods. 

Wisconsin provides a thorough look at a state marked by contrasts and, in so doing. 
gives depth to our image of America's dairyland. 
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